[image: image33.jpg]a Ft =t BEREHHALRRLHE
w China Hi-Tech Fair 2010 AFHA%S

s





第十二届中国国际高新技术成果交易会

满意度及效果评估调研报告

CHINA HI-TECH FAIR 2010
Satisfaction & Evaluation Report

深圳市万人市场调查股份有限公司

Shenzhen WanRen Market Research Co., Ltd
二〇一〇年十二月

12.2010
目  录  Catalogue
2目  录  Catalogue


3前  言  Preface


5第一部分  项目基本介绍Section Ⅰ Project Introduction


5一、调研信息概要Investigation information summary


6二、主要分析方法Main methods of researches


8第二部分  评估结果Section Ⅱ Evaluation results


8一、总体满意度情况General satisfaction


13二、各参会主体的满意度及行为背景Satisfaction score of participants and behavior background


39三、论坛及活动满意度情况The satisfaction of forum and activities


42第三部分  人流量、人气指数Section Ⅲ Visitors Flowrate and Popularity Index


42一、入场观众人流量 Visitors flowrate


43二、专业观众人气指数 Professional visitors popularity index


51结  语  Conclusion




前  言  Preface
第十二届中国国际高新技术成果交易会（以下简称高交会）于2010年11月16日-11月21日在深圳会展中心举行，本届高交会以“科技引领转型、创新驱动发展”为主题，取得了令人瞩目的丰硕成果。来自49个国家和地区的106个代表团、2775家参展商、2438家投资商和12793个项目，参加了高交会的展示、交易和洽谈，参观人数达到52.5万人次，专业观众人气指数达到了224
，150多家海内外媒体的近1200名记者参与报道了大会盛况。其中，参展的项目数、参会投资商数、跨国公司数、参观人数及专业观众人气指数均超过上届。

China Hi-Tech Fair(CHTF)2010 was held from 16th November to 21st in Shenzhen Convention＆Exhibition Center. Themed on "Technology-led Transition and Innovation-driven Development", CHTF2010 has achieved remarkable achievements. This event attracted 106 delegations from 49 countries and regions, 2775 exhibitors, 2438 investors and 12793 projects. The total number of visitors reached 525,000, and the Popularity Index of professional visitors accounts to 224. Nearly 1,200 journalists from 150 domestic and oversea media reported this fair. Additionally, the number of projects, investors, multinational companies, visitors exceeded that of last fair, as well as the Popularity Index of professional visitors.
在高交会的满意度及效果评估方面，本届高交会继续采用公开招标的形式，引入第三方测评机构——深圳市万人市场调查股份有限公司进行第十二届高交会满意度及效果的评估。在本届高交会满意度及效果评估过程中，第三方测评机构秉持“过程公开、访问公平、调查公正”的工作理念，确保了评估结果的客观独立。

As of satisfaction and evaluation, this fair continued to adopt public bidding, choosing Shenzhen WanRen Market Research Co., Ltd as the third party to evaluate satisfaction and effect. It persisted in openness, fairness and objectiveness during the process to make sure evaluation result objective and impartial.

本次评估成果的所有权专属于深圳市中国国际高新技术中心，但深圳市万人市场调查股份有限公司拥有本次评估所涉及的问卷设计、分析方法、报告结构等技术版权。

The ownership of evaluation result belongs to China Hi-Tech Transfer Center; however, the copyright of questionnaire design, analysis method, reporting structure belongs to ShenZhen WanRen Market Research Co., Ltd. 

第一部分  项目基本介绍

Section Ⅰ Project Introduction

一、调研信息概要Investigation information summary
（一）评估模块说明 Evaluation module explanation
本届高交会满意度及效果评估分为三个模块：

There are three modules concerning satisfaction and evaluation:

1、满意度及行为研究，具体包括以下四个方面：

Satisfaction and behavior research, including four aspects:
· 参展商满意度及行为研究Exhibitor's satisfaction and behavior research
· 投资商满意度及行为研究Investors' satisfaction and behavior research
· 专业观众满意度及行为研究Professional visitors' satisfaction and behavior research
· 普通观众满意度研究     Visitors 'satisfaction research
2、专项调查，包括以下两方面：

Special investigation, including two aspects:

· 论坛及活动满意度调查Investigation on forum and activities
· 特装参展商基本情况调查Basic investigation on Specific Booths
3、人流量及人气指数，主要包括以下两方面：

Visitors flowrate and Popularity Index, including two aspects:

· 人流量监测Visitors flowrate research
· 专业观众人气指数统计Professional visitors Popularity Index research
（二）评估执行说明Evaluation explanation
本次评估计划完成样本3500份，实际发放样本4000份，回收样本3700份，样本回收率为92.50%，经审核后有效样本为3567份，样本有效率为96.41%。各类型样本完成情况见下表：

The evaluation’s purpose is to collect 3,500 copies; actually we released 4,000 copies and finally collected 3,700 copies. The recovery rate of samples is 92.5%. The valid samples are 3567 copies, and the availability of samples is 96.41%. See the table below:

	对象

objects
	计划样本量

Size of purposed sample
	回收样本量Collected sample
	有效样本量

Valid sample

	参展商

Exhibitors
	1000
	1062
	1024

	投资商

Investors
	500
	535
	510

	专业观众Professional visitors
	1000
	1039
	1010

	普通观众

Visitors
	500
	521
	502

	论坛及活动

Forum and activities
	500
	543
	521

	合计

Total
	3500
	3700
	3567


（三）问卷信度说明Questionnaire reliability explanation
问卷的信度检验，是检验问卷的可靠性和稳定性的一种方法，用于说明问卷设计和调查执行的好坏。检验值区间范围为[0，1]，“1”表示问卷绝对可靠和稳定，检验值越接近“1”，说明问卷设计的越好，一般情况下，检验值能达到0.7，说明问卷的设计和评估执行比较成功。

The test of questionnaire reliability is a method that can test the reliability and stability of the questionnaire. It can also explain the good or bad of the questionnaire design and conducting investigations. The test value ranges from 0 to 1,"1" means the absolute reliability and stability of the questionnaire, the more it comes near "1", the better of design of the questionnaire. Normally, if the test value is 0.7, it means the success of design and conduction.

本次评估经过统计，得出问卷信度系数α=0.927，即α>0.7，其中参展商问卷信度为0.961，观众问卷信度为0.893，表明评估结果非常可靠。

We get the coefficient of the questionnaire reliability is α=0.927，namely α>0.7.Among the questionnaire reliability of exhibitors is 0.961, visitors 0.893, all these indicates that the evaluation result is quite reliable.

二、主要分析方法Main methods of researches
（一）单因素方差分析Single factor analysis of variance
单因素方差分析是测试某一个控制变量的不同水平是否给观察变量（因变量）造成了显著差异和变动。

Single factor analysis of variance is to test whether one certain controlled variable's different level can result in significant differences and changes.
（二）结构方程分析Structural Equation Modeling(SEM)
结构方程分析(StructuralEquationModeling，简称SEM) 是一种非常通用的、主要的线性统计建模技术，是基于变量的协方差矩阵来分析变量之间关系的一种多元统计分析方法。

Structural Equation Modeling is a general and main linear statistical modeling technology, which is a method of multivariate statistical analysis.
第二部分  评估结果

Section Ⅱ Evaluation results

一、总体满意度情况General satisfaction
（一）总体满意度General satisfaction
1、本届高交会总体满意度得分The general satisfaction score of CHTF2010
本届高交会总体满意度得分为75.40分，其中参展商满意度得分73.18分，观众得分75.38分，论坛及活动得分77.64分。总体而言，满意度得分较高，高交会获得了参展商及参会观众的较高认可。

The general satisfaction score of CHTF2010 was 75.40 points, exhibitors 73.18 points, visitors 75.38 points, forum and activities 77.64 points. Over all, the score was fairly high, which was highly recognized by exhibitors and visitors.

2、历届高交会满意度得分对比Comparison among previous CHTFs
从2004年以来历届高交会满意得分的对比情况来看，本届得分75.40分高于2009年得分（74.21分）、2008年得分（72.95分）、2005年得分（73.73分）和2004年得分（73.71分），低于2007年得分（77.28分）和2006年得分（75.76分）。总体而言，本届得分较近3年呈现出稳健上升的趋势，发展势头良好。详见下图1-1。

From the comparison, we can see that CHTF2010 has reached 75.40 points, which was greatly improved compared to that of previous sessions CHTF 2009(74.21 points), CHTF 2008(72.95 points), CHTF 2005(73.73 points) and CHTF 2004(73.71 points), but lower than CHTF 2007(77.28 points) and CHTF 2006(75.76 points). Generally, the score of CHTF2010 has increased steadily and predicated well. Details are as follows:
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图1-1：2004年以来历届高交会满意度得分

Chart 1-1：Scores of previous CHTFs
3、与竞争对手的满意度得分对比 Satisfaction comparison with competitors
调查数据表明，在与同类展会的比较中，高交会的满意度得分为76.02分（此分数是在与国内外竞争对手同一标准上的评价得分，与总体得分并不完全一致），高于国内同类展会满意度得分（73.60分），但低于港澳台同类展会满意度得分（81.97分）和国外同类展会满意度得分（84.29分）。详见下图1-2。

The research shows that the satisfaction score of CHTF2010 was 76.02 points. (This score was an evaluation score, wasn’t consist with the general score),but higher than the same fairs at home(73.60 points),meanwhile lower than that of H.K. Macao and Taiwan (81.97 points) and that of abroad (84.29 points). Details are as follows:
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图1-2：高交会与同类竞争对手的满意度得分

Chart 1-2: Scores of CHTF and other counterparts

（二）各模块满意度得分Satisfaction score of each module
1、本届高交会各模块满意度得分Satisfaction score of CHTF2010
在各模块满意度得分中，论坛满意度得分为77.98分；普通观众的得分为77.78分；活动得分76.38分；参展商及投资商的满意度得分分别为73.18分和74.91分。详见下图1-3。

In each module, forum and activities was 77.98 points; visitors 77.78 points; activities 76.38 points; exhibitors and investors were 73.18 points and 74.19 points. Details are as follows:
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图1-3：本届高交会各模块满意度得分

Chart 1-3：Satisfaction score of CHTF2010

2、历届高交会各模块满意度得分对比Comparison with previous CHTFs modules
从2004年以来历届高交会各模块的满意度得分对比情况来看，本届高交会参展商满意度得分（73.18分）分别高于2009年（72.75分）、2008年（72.20分）和2006年（72.80分）满意度得分；观众满意得分（75.38分）分别高于2008年（73.70分）、2006年（75.07分）和2004年（74.60分）满意度得分；论坛及活动满意度得分（77.64分）分别高于2005年（71.60分）和2004年（72.80分）满意度得分（论坛及活动满意度得分缺少2009年及2008年的数据）。详见下图1-4。

From the comparison, we can easily come to the conclusion that exhibitors satisfaction score of CHTF 2010 was 73.18 points, higher than that of CHTF 2009(72.75 points),CHTF 2008(72.20 points),CHTF 2006(72.80 points);visitors satisfaction score was 75.38 points, higher than that of CHTF 2008(73.70 points),CHTF 2006(75.07 points),CHTF 2004(74.60 points);forum and activities scored 77.64 points, higher than that of CHTF 2005(71.60 points),CHTF 2004(72.80 points). (There're no data of CHTF 2009 and CHTF 2008.)Details are as follows:
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图1-4：2004年以来历届高交会各模块满意度得分

Chart1-4: Satisfaction scores of previous CHTFs modules 

（三）各指标满意度得分Satisfaction score of each indicator
1、本届高交会各指标满意度得分Satisfaction score of each indicator of CHTF2010
在本届高交会的各指标满意度得分中，硬件环境满意度得分为81.23分；展会服务满意度得分76.59分；品牌与宣传满意度得分76.18分；专项评价与展会收益的满意度得分分别为70.48分和64.86分。总体而言，展会的各项服务均获得了较高的评价。详见下图1-5。

Among satisfaction score of each indicator CHTF2010,hardware environment satisfaction score was 81.23 points,CHTF service 76.59 points, brand and promotion 76.18 points, special evaluation and CHTF profits were 70.48 points and 64.86 points. Over all, each service of CHTF has gained highly praises. Details are as follows:
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图1-5：本届高交会各指标满意度得分

Chart1-5: Satisfaction score of each indicator of CHTF2010

2、历届高交会共性指标满意度得分对比Comparison of satisfaction score of public indicators with previous CHTFs
从2004年以来历届高交会共性指标的满意得分来看，在六项指标得分对比中，本届高交会有3项指标（配套服务、组织服务、票证服务）得分排名第一，1项指标（硬件环境）得分排名第2，1项指标（宣传服务）得分排名第3，只有1项指标（专项评价）得分排名靠后，这表明：本届高交会的总体服务水平要高于2004年以来历届高交会的服务水平。详见下表1-1：

From the following chart, we can see there are three indicators score first. One indicator scores second, one indicator scores third, only one indicator score worse. It can easily come to the conclusion that the general Service Level is higher than that of all previous CHTF.Details are as follows:

表1-1：2004年以来历届高交会共性指标得分情况

Table1-1 Satisfaction score of public indicators of previous CHTFs

	年份Years
	配套服务

support services
	组织服务Organization services
	票证服务

Tickets services
	专项评价

Special evaluation
	硬件环境hardware environment
	宣传服务promotion

	2010年
	76.20 
	77.32 
	76.93 
	70.48 
	81.23 
	75.64 

	2009年
	74.69 
	75.66 
	72.75 
	71.78 
	-----
	-----

	2008年
	71.30 
	73.80 
	65.90 
	73.80 
	77.60 
	74.90 

	2007年
	72.00 
	76.80 
	69.00 
	71.20 
	82.00 
	75.30 

	2006年
	70.30 
	74.60 
	69.40 
	72.90 
	78.90 
	75.90 

	2005年
	71.80 
	73.70 
	71.20 
	74.90 
	78.80 
	76.20 

	2004年
	69.50 
	70.40 
	67.00 
	72.20 
	78.60 
	74.90 


二、各参会主体的满意度及行为背景Satisfaction score of participants and behavior background
（一）参展商满意度及行为背景Satisfaction score of exhibitors and their behavior background
1、满意度得分Satisfaction score
（1）总体满意度General satisfaction score
本届高交会参展商的总体满意度得分为73.18分，得分高于2009年（72.75分）和2008年（72.20分），呈现出小幅上升的趋势。详见下图2-1。

The general satisfaction score of exhibitors was 73.18 points, higher than that of CHTF 2009(72.75) and CHTF 2008(72.20), which indicated slight increases. Details are as follows:
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图2-1：2008-2010年高交会参展商满意度得分

Chart 2-1：Satisfaction score from 2008 to 2010

（2）二级指标得分Secondary indicators scores
从参展商二级指标得分来看，硬件环境指标得分为80.96分；展会服务得分为76.28分；品牌与宣传指标得分为75.99分；专项评价和展后收益评价得分分别为67.43和64.37。总体而言，参展商对高交会各项服务内容评价均较高。详见下图2-2。

Looking at their secondary indicators scores, hardware environment was 80.96 points, exhibition service 76.28 points, brand and promotion 75.99 points; special evaluation 67.43 and fair profits evaluation 64.37 points. All in all, exhibitors gave high evaluation of the CHTF. Details are as follows:
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图2-2：参展商二级指标得分

Chart 2-2: Secondary indicators scores of exhibitors

2、行为背景Background of exhibitors
（1）参展行为Purpose of Exhibitors
①参展商最看重高交会的影响力Exhibitors paid much attention to the influences of CHTF
从参展商对高交会所看重的因素来看，37.81%的参展商认为高交会的影响力是其参加高交会所最看重的因素；其次是展会规模，比例为26.27%；其后依次是展会定位（13.43%）、展会品牌（10.45%）、政府的支持和重视（8.66%）、展会的国际化（2.79%）和其他（0.60%）。详见下表2-1：

From the emphasized factors, we get the conclusion that 37.81% of exhibitors thought that the influences of CHTF was an important factor, second was exhibition scale, which rated 26.27%,finally were exhibition location 13.43%,exhibition brands 10.45%,government's support and attention 8.66%,exhibition internationalization 2.79% and others 0.60%.Details are as follows:

表2-1：参展商看重高交会的因素

Table2-1：Emphasized factors
	看重因素Emphasized factors
	百分比percent

	展会影响力Influences of fair
	37.81%

	展会规模Scale
	26.27%

	展会定位Location
	13.43%

	展会品牌Brands
	10.45%

	政府的支持和重视Government's support and attention
	8.66%

	展会的国际化Internationalization
	2.79%

	其他Others
	0.60%


②近六成参展商参展的首要目的是推介产品（项目）Nearly 60% of the exhibitors ‘main purpose was to introduce products
调查数据显示，参展首要目的是推介产品（项目）的参展商最多，占比57.15%；其次是品牌推广与形象宣传（28.28%）；其余参展目的的参展商较少，合计占比14.58%。详见下表2-4：

Data reads that the main purpose was to introduce products, accounting for 57.15%, brand and image promotion, accounting for 28.28%, others accounting for 14.58%.Details are as follows:
表2-4：参展商的参展简要目的

Table 2-4：Purposes
	参展首要目的Main purpose
	百分比percent

	推介产品（项目）Introduce products(projects)
	57.14%

	品牌推广与形象宣传Brand and image promotion
	28.28%

	开拓新市场（客户）Opening up new markets（customers）
	6.40%

	获取订单Obtain orders
	2.86%

	寻找项目和商业信息Looking for projects and business information
	2.07%

	寻找投资Looking for investment
	1.48%

	寻找融资Looking for financing
	0.99%

	其他Others
	0.49%

	获取行业信息 Obtain business information
	0.20%

	参观访问Visiting
	0.10%


③六成以上参展商曾多次参加高交会Over 60% of exhibitors have participated CHTF many times
调查发现，63.27%的参展商曾多次参加高交会，36.73%的参展商为首次参加高交会。

Research shows that 63.27% of exhibitors have participated CHTF for many times, while only 36.73% of exhibitors participated CHTF for the first time.

④近八成参展商重视高交会Almost 80% of exhibitors thought highly of CHTF
从参展商对高交会重视程度来看，79.18%的参展商重视高交会，具体来看，24.95%的参展商会表示非常重视高交会；54.23%的参展商表示比较重视高交会；19.82%的参展商表示对高交会的重视程度一般；仅有1.01%的参展商表示不太重视高交会。

Viewing from the degree of emphasis, it is very easy to reach a conclusion that 79.18% of exhibitors attached importance to CHTF, concretely, 24.95% of exhibitors attached greatest importance to CHTF, while 54.23% of them attached relatively importance to CHTF, 19.82% of them paid attention to it just so so, only 1.01% of them took it less seriously.
（2）认可评价Recognition evaluation
①九成多参展商实现了参展目的More than 90% of exhibitors have achieved their expected targets
调查结果表明，91.96%的参展商表示实现了参展目的，具体来看，9.55%的参展商会表示完全实现了参展目的；50.35%的参展商表示基本实现了参展目的；32.06%的参展商表示参展目的实现程度一般；仅有7.04%的参展商表示基本没有实现参展目的，1.01%的参展商表示完全没有实现参展目的。

Survey shows that 91.96% of exhibitors have achieved their expected targets, specifically, 9.55% of them fully achieved their purposes, more than half of them basically fulfilled their aims, 32.06% of them averagely achieved their targets, only less than 10% of them didn't achieve their targets in a general way, while only 1.01% of them didn't realize their purposes at all.

②九成以上参展商认为高交会值得参展More than 90% of exhibitors considered it was worth participating CHTF
通过调查发现，94.09%的参展商表示高交会值得参展，具体来看14.03%的参展商表示高交会完全值得参展；45.89%的参展商表示高交会基本值得参展；34.17%的参展商表示高交会的价值实现程度一般；仅有4.81%的参展商表示高交会基本不值得参展、1.10%的参展商表示高交会完全不值得参展。

The survey reveals that 94.09% of exhibitors considered it was worth participating CHTF, 14.03% of them thought it was well worth participating CHTF, 45.89% of them thought it was generally worth participating CHTF, 34.17% of them only thought it so so, however just 4.81% of them deemed it basically unnecessary, 1.10% of them deemed it totally unnecessary.
③九成以上的参展商会选择向他人推介高交会Over 90% of the exhibitors chose to recommend the fair to others
调查数据显示，97.16%的参展商会向他人推介高交会，具体来说，24.21%的参展商表示“极力推荐、非常值得参与”；46.40%的参展商表示“建议参与、有些价值”；26.55%的参展商表示“可以参与、或许有些价值”；仅有2.43%的参展商表示“最好不要参与，没多大价值”，0.41%的参展商表示“不要参与，根本没有价值”。

The survey shows that 97.16% of them would recommend  the fair to others, in particular,24.21% of them said that “highly recommended, well worth participating";46.40% said that “encouraged to participate, there are some value",26.55% of them said that “you can take part in the fair,maybe there are some value, “only 2.43% of them said that “you’d better not participate, there’s not much value",0.41% of them said that “don’t take part in the fair ,there's no value at all".
④八成以上的参展商表示一定会或可能会参加下一届高交会Over 80% of exhibitors said they were sure to or maybe participate in the next CHTF
从参展商是否会参加下届高交会来看，33.07%的参展商表示一定会参加下一届高交会；48.00%的参展商表示可能会参加下一届高交会；15.03%的参展商表示随意、看情况；仅有3.51%的参展商表示可能不会参加下一届高交会，0.40%的参展商表示一定不会参加下一届高交会。

In more specific terms,33.07% of them said they were sure to participate in the next CHTF,48% said maybe participate,15.03% would depend, only 3.51% maybe wouldn’t participate in the next CHTF,0.4% said they wouldn’t participate in the next CHTF.

（3）背景信息Background information
①男性参展商占主导The majority exhibitors are male  
调查发现，在参展本届高交会的参展商中，有66.84%的参展商为男性，33.16%的参展商为女性，可见本届高交会男性参展商占主导。

The investigation shows that 66.84% of exhibitors are male, and 33.16% are female. It follows that the majority exhibitors are male
②35岁以下参展商占主体The large number of exhibitors' age is below 35
调查结果显示，年龄处于26-35岁的参展商最多，占比51.55%；其次是18-25岁（29.43%）；再次是36-45岁（12.71%）；相对而言，年龄处于46-55岁之间（4.30%）、56-65岁之间（1.10%）、18岁以下（0.50%）和65岁以上（0.40%）的参展商较少。

From the data we can see that more than half of exhibitors age between 26 and 35,age between 18 and 25 accounting for 29.43%,age between 36 and 45 accounting for 12.71%,Comparatively speaking, age between 46-55 and age between 56 and 65 accounting for1.1%,age below 18 and above 65 accounting for only 0.4%.

③近七成参展商学历为本科学历及以上Almost 70% of exhibitors are with a bachelor degree or above
调查数据显示，学历为本科的参展商最多，占比49.20%；其次是大专（26.65%）；再次是硕士（13.83%）；相对而言，学历是高中或中专（7.01%）、博士及以上（2.51%）和初中及以下（0.80%）的参展商较少。

The research shows that nearly most of them are with a bachelor degree accounting for 49.20%, secondly is college degree, accounting for 26.65%;at last, master degree is 13.83%,Comparatively speaking, The degree of High school or Technical Secondary School is only 7.01%,Ph.D and above is only 2.51%, meanwhile the lower secondary education or below is 0.8%.

④电子仪器类行业参展商最多The number of exhibitors from Electronic instrument industry is the most
通过调查发现，参展商的行业分布覆盖面比较广泛，相对而言，参展商的行业分布最集中的是电子、电工、仪器、仪表行业，比例达到了19.10%；其次是能源、环保行业，比例达到了18.06%；再次为计算机、网络、通讯、软件行业，比例为15.77%；行业分布比例较小的是机械和农林牧渔，比例分别只有7.81%和4.34%。

The survey shows than the industry of exhibitors is very extensive, comparatively speaking, there are Electronics & Electrical products, Instrument Industry, which accounts for 19.10%;next is Energy & Environment accounting for 18.06%,next is IT & Communication industry, software industry accounting for 15.77%,the small part which accounts for only 7.81% and 4.34% are separately Machinery and Agriculture.  
⑤决策层参展商居多 Decision-making level of exhibitors are in the majority
从参展商的职位分布来看，位于决策层的参展商占比为57.60%，位于非决策层的参展商有42.40%，可见决策层的参展商居多。

Seeing from the distribution of exhibitors' occupation, we thus conclude that   decision-making level account for 57.60%, while non-decision-making level account for 42.40%, it is easily come to the conclusion that decision-making level of exhibitors are in the majority.

3、特装展位参展商基本情况Premium booths exhibitors
（1）满意度评价Satisfaction degree

本届高交会特装参展商满意度得分与标准展位参展商满意度得分相差不大，特装展位参展商满意度得分为73.31分，标准展位的参展商满意度得分为73.34分，两者满意度得分均较高。

Satisfaction between Standard booths exhibitors and premium booths exhibitors is almost the same. The satisfaction score of premium booths exhibitors is 73.31 points while Standard booth exhibitors is 73.34 points. Both of them have high points. 

（2）近九成特装展位类型为单层Nearly 90% of  Premium booths are single storey
调查数据显示，89.47%的特装展位为单层，10.53%的特装展位为双层。

The survey shows that 89.74% of premium booths are single storey, while 10.53% are double storey.

（3）四成多特装展位采用的材料为铝合金钢架More than 40% of premium booths' material are aluminum alloy steel
从特装展位所采用的材料来看，42.35%的特装展位使用的是铝合金钢架，所占比例最高；其次是塑料，所占比例为21.94%；再次为其他（主要是木制品、PVC等），所占比例为18.88%；使用布幔和不锈钢材料的比例相对较低，比例分别为11.73%和5.10%。

Seeing the material they use, we get to the conclusion that 42.35% of premium booths’ material are aluminum alloy steel, which account for the most; next is plastics, accounting for 21.94%;others(wood products,PVC and so on) accounting for 18.88%;exhibitors who use curtains and stainless steel materials are relatively small, only accounting for 11.73% and 5.1%.

（4）六成多特装参展商环保意识较强Over 60% of premium booths' environmental awareness are strong
调查数据显示，在特装效果与更多采用环保材料、更多采用可重复使用材料之间，有50.96%的特装参展商选择环保材料，14.90%的特装参展商选择重复性材料，两者合计比例为65.87%，只有34.13%的特装参展商选择注重特装效果，可见多数特装参展商环保意识较强。

The study shows that 50.96% of premium booths visitors choose to use environment-friendly materials, while14.90% choose to use repeatability materials, but only 34.13% emphasize special decoration effect. It is evident that most of them have strong environmental awareness. 

（5）七成多特装展位参展商选择深圳本地公司作为合作单位More than 70% of Special booths exhibitors choose to cooperate with Shenzhen local companies

从特装参展商选择合作搭建企业的地区分布来看，72.05%的特装参展商选择深圳本地企业作为合作单位，22.56%的特装参展商选择外地搭建企业作为合作单位，可见特装参展商给更多的深圳本地企业带来了商业机会。就参展商与合作搭建企业的合作类型而言，47.33%的特装参展商选择长期合作的公司，28.67%的特装参展商会临时寻找合作公司，16.67%的特装参展商会通过招标的方式选择合作公司。

We finally come to the conclusion that 72.05% of premium booths exhibitors choose to cooperate with Shenzhen local companies, while 22.56% choose non local companies. It means that premium booths exhibitors bring more opportunities to local enterprises.47.33% of premium booths exhibitors choose long-term cooperation companies, 28.67% choose temporary cooperation companies, 16.67% will choose companies through public bidding.

（6）特装展位平均总搭建（从设计到搭建）时间为7.27天The average time to construct premium booths is 7.27 days
调查数据显示，特装展位的平均总搭建（从设计到搭建）时间为7.27天，其中5天及以下的比例为46.69%，5-10天的比例为28.15%，两者合计74.83%，占据了时间分布的绝大比例。详见下图3-1。

The survey shows that the average time to construct premium booths is 7.27 days (from design to construction).The ratio of five days or less is 46.69%, while the ratio of five to ten days is 28.15%.The total ratio is 74.83%,which holds absolutely large proportion. Details are as follows:
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图3-1：特装展位的搭建（从设计到搭建完成）时间

Chart 3-1: The average time to construct premium booths
（7）近九成特装展位参展商对展位投入与产出效益比感到满意Nearly 90% of premiuml booths exhibitors are satisfied with input and output benefit ratio

从特装参展商对展位投入与产出的满意率来看，3.19%的特装参展商表示非常满意，35.14%的特装参展商表示比较满意，49.84%的特装参展商满意程度一般，总体满意率为88.18%，满意率水平较高。详见下图3-2。

Only 3.19% of premium booths exhibitors are extremely satisfied with the ratio,35.14% are relatively satisfied with the ratio,49.84% are generally satisfied with the ratio, the whole satisfaction ratio is 88.18%,which shows a higher ratio. Details are as follows:
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图3-2：特装参展商对展位投入与产出效益比的满意评价

Chart 3-2：Input and output benefit ratio of premium booths exhibitors

良好的投入与产出效益比，也影响到了特装参展商对总体搭建工作的满意程度，调查结果表明，近九成特装参展商对总体搭建工作感到满意，其中6.15%的特装参展商对展位搭建工作感到非常满意，44.34%的特装参展商表示比较满意，39.48%的特装参展商表示满意程度一般，三者比例合计为89.97%。详见下图3-3。

The input and output benefit ratio also influences satisfaction .The survey shows that nearly 90% of premium booths exhibitors are satisfied with the construction. 6.15% are very satisfied with it, 44.34% are relatively satisfied,39.48% are generally satisfied, the whole satisfaction ratio is 89.97%.Details are as follows:
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图3-3：总体搭建工作的满意度评价

 Chart 3-3：Overall construction satisfaction

（8）六成多特装参展商表示下届高交会还会搭建特装展位More than 60% of premium booths exhibitors express that they will construct premium booths next CHTF.

调查结果显示，64.72%的特装参展商表示如果参加下届高交会还会选择搭建特装展位，29.13%的特装参展商表示不清楚，只有6.15%的特装参展商表示不会。

The research shows that 64.72% of premium booths exhibitors express than they will construct premium booths next CHTF; 29.13% show that they're not sure; only 6.15% say they won't next CHTF.

（二）投资商满意度及参会特征The satisfaction of investors and their feature
1、满意度得分The general satisfaction score
（1）总体满意度The general satisfaction
本届高交会投资商的总体满意度得分为74.91分，得分较参展商满意度得分（73.18分）高，比专业观众满意度得分（75.39分）和普通观众得分（77.78分）低。详见下图4-1。

The general satisfaction of investors is 74.19 points, which is higher than that of exhibitors (73.18 points), than that of professional visitors (75.39 points), however, lower than that of visitors (77.78 points).Details are as follows:
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图4-1：投资商及其它参会主体满意度得分

Chart4-1：The satisfaction of investors and other participants

（2）二级指标得分Secondary indicators scores
从投资商二级指标得分来看，硬件环境指标得分为80.44分；展会服务得分为76.35分；品牌与宣传指标得分为76.02分；展后收益评价得分为65.62分，其得分分布情况与参展商基本一致。详见下图4-2。

Viewing from secondary indicators scores, we can see that hardware environment is 80.44 points, fair service 76.35 points, brand and promotion 76.02 points; fair profits evaluation is 65.62 points. The points are nearly the same as the exhibitors’. Details are as follows:
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图4-2：投资商二级指标得分

Chart4-2：Secondary indicators scores of investors

2、参会特征Feature
（1）参会行为Behavior
①投资商对高交会具有较高的投资意愿Investors express high willingness to invest projects at CHTF
通过调查发现，98.16%的投资商有较高的投资意愿，只有1.84%的投资商暂时没有投资意愿。从投资兴趣的具体分布来看，29.13%的投资商对高交会项目感兴趣并且有投资，比上届提高了近4个百分点，表明高交会上所展示项目的投资前景较上届更加广阔，49.91%的投资商在对高交会展示项目进行评估，等待时机进行投资。详见下图4-3。

The survey shows that 98.16% of investors express higher willingness to invest, only1.84% don't have this kind of wilingl.29.13% are interested in projects of CHTF and will invest; 49.91% are to estimate the projects and will invest at the right time. Details are as follows:
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图4-3：投资商的投资兴趣

           Chart4-3：The investing interest of investors

②投资商看好节能环保与电子通讯产业Investors think highly of environmental protection and electronic communications industry
调查数据表明，47.56%的投资商认为节能环保产业的投资前景较好，22.56%的投资商认为电子行业的投资前景较好，16.87%的投资商认为通讯行业的投资前景较好，三者合计比例为86.99%。详见下图4-4。

The survey shows that 47.56% of investors think environmental protection and energy-saving industry has a promising future; 22.56% consider electronic industry a promising industry; 16.87% think communications industry has a bright future. Details are as follows:
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图4-4：投资商的投资意向领域

Chart4-4：The investing fields of investors

（2）认可评价Recognition evaluation
①九成以上的投资商实现了参会目的Over 90% of investors have achieved their goals
调查数据显示，92.50%的投资商表示实现了参会目的，具体来看，4.34%的投资商会表示完全实现了参会目的；61.34%的投资商表示基本实现了参会目的；26.82%的投资商表示参会目的实现程度一般；仅有6.71%的投资商表示基本没有实现参会目的，0.79%的投资商表示完全没有实现参会目的。

The survey shows that 92.50% of investors have achieved their goals. In particular, 4.34% fully achieve their goals; 61.34% relatively accomplish their mission; 26.82% generally realize their aims; only 6.71% generally don't attain their goals; 0.79% don't accomplish their intention at all.

②九成多投资商认为高交会值得参与More than 90% of investors think it is worth participating the CHTF
从调查结果来看，97.84%的投资商表示高交会值得参与，具体来看8.86%的投资商会表示高交会完全值得参与；66.34%的投资商表示高交会基本值得参与；22.64%的投资商表示高交会的价值实现程度一般；仅有2.17%的投资商表示高交会基本不值得参与；没有投资商表示高交会完全不值得参与。

The survey shows that 97.84% investors think it is worth participating the CHTF.In specific,8.86% say it is completely worth participating;66.34% think it is basically worth participating;22.64% show that the realization of the value is normal;only2.17% express that it isn't worth participating basically ;no investors say it isn't worth participating.

③九成以上的投资商会向他人推介高交会Over 90% of investors will introduce CHTF to others
调查数据显示，98.62%的投资商会向他人推介高交会，具体来说，13.39%的投资商表示“极力推荐、非常值得参与”；58.46%的投资商表示“建议参与、有些价值”；26.77%的投资商表示“可以参与、或许有些价值”；仅有0.59%的投资商表示“最好不要参与，没多大价值”，0.79%的投资商表示“不要参与，根本没有价值”。

The survey shows that 98.62% of investors will introduce CHTF to others. In specific,13.39% express "highly recommended, well worth participating";58.46% express "encouraged to participate, there’s some value";26.77% express  "you can participate, maybe there's some value";only 0.59% express "you'd better not participate, there’s not much value";0.79% express "don't participate, there’s no value at all".

④九成以上的投资商表示可能会参加下一届高交会More than 90% of investors say they will participate next fair
从投资商是否参加下届高交会来看，90.93%的投资商表示可能会参加下一届高交会，具体来看，40.24%的投资商表示可能会参加下一届高交会；50.69%的投资商表示随意、看情况；仅有7.30%的投资商表示可能不会参加下一届高交会，1.78%的投资商表示一定不会参加下一届高交会。

We finally come to the conclusion that 90.93% of investors say they will participate next fair. In specific, 40.24% say they maybe attend next fair; 50.69% say it will depend; only 7.30% say they maybe not attend next fair; 1.78% day will not attend next fair.

（三）专业观众满意度及行为背景Satisfaction of professional visitors and their backgrounds
1、满意度得分The satisfaction scores
（1）总体满意度The general satisfaction
本届高交会专业观众的满意度得分为75.39分，较2008年、2006年和2004年专业观众满意度得分都高，低于2009年、2007年和2005年满意度得分。详见下图5-1。

The satisfaction score of professional visitors is 75.39 points, which is higher than 2008, 2006 and 2004, but lower than that of 2009, 2007, 2005.Details are as follows:
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图5-1：专业观众满意度得分

Chart5-1：The satisfaction scores of professional visitors

（2）二级指标得分Secondary indicators scores
从专业观众二级指标得分来看，硬件环境指标得分为81.42分；展会服务得分为77.14分；品牌与宣传指标得分为76.23分；展后收益评价得分为65.18分，其得分分布情况与参展商、投资商基本一致。详见下图5-2。

Judging from the secondary indicators scores, we conclude that hardware environment is 81.42 points, exhibition service 77.14 points, brand and promotion 76.23 points; fair profits evaluation is 65.18 points. The points are nearly the same as the exhibitors' and investors’. Details are as follows:
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图5-2：专业观众二级指标满意度得分

Chart5-2：Secondary indicators scores of professional visitors

2、行为背景Background
（1）参会行为Behavior
①专业观众获取高交会信息的主要渠道是高交会网站The main channel that professional visitors get CHTF information is the CHTF website
调查数据显示，专业观众获取高交会信息的渠道最主要是高交会网站，占比18.64%；其次是单位组织（12.46%）、主办单位邀请（11.18%）和朋友推荐（10.07%）；再其后依次是电视广播（8.83%）、杂志报刊（8.15%）、参展商邀请（7.17%）、协会邀请（6.87%）、宣传海报（6.02%）、搜索引擎（4.48%）、网站链接（2.94%）、电子邮件（1.88%）；最后是传真邀请（0.21%）。详见下表5-1：

The main channel that professional visitors get CHTF information is through CHTF website, accounting for 18.64%;organized by unit accounting for 12.46%;invited by sponsor accounting for 11.18%;recommended by friends accounting for 10.07%;TV broadcasting accounting for 8.83%,magazines and newspaper accounting for 8.15%,invited by exhibitors accounting for 7.17%,invited by association  accounting for 6.87%;poster accounting for 6.02%; search engine accounting for 4.48%;Sitelinks accounting for 2.94%;E-mails accounting for1.88%; invited by fax accounting for 0.21%.Details are as follows:

表5-1：专业观众获取高交会信息的渠道

Table5-1：The channels that professional visitors get CHTF information

	展会信息获取渠道

channels that professional visitors get CHTF information
	百分比percent

	高交会网站CHTF web
	18.64%

	单位组织Organized by unit
	12.46%

	主办单位邀请Invited by sponsor
	11.18%

	朋友推荐Recommended by friends
	10.07%

	电视广播TV broadcasting
	8.83%

	杂志报刊Magazines and newspaper
	8.15%

	参展商邀请Invited by exhibitors
	7.17%

	协会邀请Invited by association
	6.87%

	宣传海报Poster
	6.02%

	搜索引擎Search engine
	4.48%

	网站链接Sitelinks
	2.94%

	电子邮件E-mails
	1.88%

	其他Others
	1.11%

	传真邀请Invited by fax
	0.21%


②专业观众最为看重高交会的影响力Professional visitors emphasize the influences of CHTF most
从专业观众对高交会所看重的因素来看，42.76%的专业观众认为高交会的影响力是其参加高交会所最看重的因素，所占比例最高；其次是高交会的品牌，比例为18.99%；再次之后依次为展会规模（12.47%）、展会定位（11.99%）和展会的国际化（8.04%）；选择政府的支持和重视及其他因素的比例相对较小，分别为4.23%和1.52%。详见下表5-2：

We come to the conclusion that 42.76% of professional visitors regard the influences of CHTF as the most important factor. Next is brands, accounting for 18.99%; Exhibition scale, accounting for 12.47%; Exhibition location, accounting for 11.99%; internationalization of exhibition, accounting for 8.04%; the support and attention of government and other factors, accounting separately for 4.23% and 1.52%.

表5-2：专业观众看重高交会的因素

Table5-2：Factors that professional visitors emphasized

	看重因素Emphasized factors
	比例 percent

	展会影响力Influences of CHTF
	42.76%

	展会品牌Exhibition brands
	18.99%

	展会规模Exhibition scale
	12.47%

	展会定位Exhibition location
	11.99%

	展会的国际化Internationalization of Exhibition
	8.04%

	政府的支持和重视Support and attention of government
	4.23%

	其他Others
	1.52%


③近四成专业观众的参会目的是寻找项目和商业信息Nearly 40% of professional visitors' aim are to look for projects and information

数据结果表明，参会目的是寻找项目和商业信息的专业观众最多，占比37.72%；其次是获取行业信息（27.72%）；其余参会目的的专业观众较少，合计占比34.56%。详见下表5-3：

The survey shows that the number of professional visitors who are looking for projects and information is the most, accounting for 37.72%; next is professional information, accounting for 27.72%; others accounting for 34.56%.

表5-3：专业观众的参会目的

Table 5-3：Professional visitors' aim
	参会目的Purposes
	比例percent

	寻找项目和商业信息Looking for projects and information
	37.72%

	获取行业信息Obtain business information
	27.72%

	开拓新市场（客户）Opening up new market（new customers）
	7.59%

	品牌推广与形象宣传Brand and image promotion
	6.41%

	采购商品Merchandise purchase
	5.72%

	寻找投资Looking for investment
	5.10%

	参观访问Visiting
	2.83%

	推介产品（项目）Promoting products or projects
	2.69%

	获取订单Obtaining orders
	2.55%

	寻找融资Looking for financing
	1.38%

	其他Others
	0.28%


④近六成专业观众多次参加高交会Nearly 60% of professional visitors have participated CHTF for many times
调查结果表明，59.33%的专业观众为多次参加高交会，高于首次参加高交会的比例40.67%。

The survey shows that 59.33% of professional visitors have participated CHTF for many times, higher than that of firstly participate, which accounts for 40.67%.

⑤近八成专业观众重视高交会Nearly 80% of professional visitors attach importance to CHTF
从专业观众对高交会的重视程度来看，78.62%的专业观众重视高交会，具体来看，17.27%的专业观众表示非常重视高交会；61.35%的专业观众表示比较重视高交会；19.18%的专业观众表示对高交会的重视程度一般；仅有2.21%的专业观众表示不太重视高交会。

We come to the conclusion that 78.62% of professional visitors attach importance to CHTF.In specific,17.72% attach great importance to CHTF;61.35%  attach relative importance to CHTF;19.18% attach general importance to CHTF;only 2.21% express they don't pay much attention to it.

（2）认可评价Recognition evaluation
①专业观众认为1号馆最吸引人Professional visitors regard Hall No. 1 as the most attracting one
调查数据显示，51.66%的专业观众认为1号馆最吸引人，所占比例最高。详见下图5-3。

The research shows that 51.66% of professional visitors regard Hall No. 1 as the most attracting one. Details are as follows:
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图5-3：专业观众最喜欢的场馆

Chart5-3：Professional visitors’ favorite hall

②九成多专业观众实现了参会目的Over 90% of professional visitors have realized their goals
调查发现，92.03%的专业观众表示实现了参会目的，具体来看，4.23%的专业观众会表示完全实现了参会目的；62.40%的专业观众表示基本实现了参会目的；25.40%的专业观众表示参会目的实现程度一般；仅有7.06%的专业观众表示基本没有实现参会目的，0.91%的专业观众表示完全没有实现参会目的。

The survey shows that 92.03% of professional visitors have realized their goals. In specific, 4.23% fully achieve their goals; 62.40% relatively accomplish their mission; 25.40% generally realize their aims; only 7.06% generally don't attain their goals; 0.91% don't accomplish their intention at all.

③九成以上的专业观众认为高交会值得参与More than 90% of professional visitors think it is worth participating the CHTF
调查数据显示，97.80%的专业观众表示高交会值得参与，具体来看，10.40%的专业观众会表示高交会完全值得参与；64.20%的专业观众表示高交会基本值得参与；23.20%的专业观众表示高交会的价值实现程度一般；仅有1.90%的专业观众表示高交会基本不值得参与、0.30%的专业观众表示高交会完全不值得参与。

The survey shows that 97.80% think it is worth participating the CHTF.In specific,10.40% say it is completely worth participating;64.20% think it is basically worth participating;23.20% show that the realization of the value is normal；only1.90% express that it isn't worth participating basically; 0.13% say it isn't worth participating at all.

④九成以上的专业观众会向他人推介高交会Over 90% of professional visitors will introduce CHTF to others
从专业观众向他人的推介情况来看，98.47%的专业观众会向他人推介高交会，具体来说，14.81%的专业观众表示“极力推荐、非常值得参与”；58.44%的专业观众表示“建议参与、有些价值”；25.22%的专业观众表示“可以参与、或许有些价值”；仅有1.20%的专业观众表示“最好不要参与，没多大价值”，0.33%的专业观众表示“不要参与，根本没有价值”。

The survey shows that 98.47% of professional visitors will introduce CHTF to others. In specific,14.81% express “highly recommended, well worth participating";58.44% express  "encouraged to participate, there’s some value";25.22% express  "you can participate, maybe there's some value";only 1.20% express "you'd better not participate, there’s not much value";0.33% express "don't participate, there’s no value at all".

⑤近九成专业观众表示一定会或可能会参加下一届高交会More than 90% of professional visitors say they will participate next fair
调查数据显示，37.94%的专业观众表示一定会参加下一届高交会；51.63%的专业观众表示可能会参加下一届高交会；8.77%的专业观众表示随意、看情况；仅有1.59%的专业观众表示可能不会参加下一届高交会，0.07%的专业观众表示一定不会参加下一届高交会。

The survey shows that 37.94% of  professional visitors say they will attend next fair.In specific,51.63% say they maybe participate next fair;8.77% say it will depend; only 1.59% say they maybe not participate next fair;0.07% say will not participate next fair.

（3）背景信息Background
①男性专业观众占主导The majority professional visitors are male
调查数据显示，在参加本届高交会的专业观众中，86.17%的专业观众为男性，13.83%的专业观众为女性，可见本届高交会男性专业观众占主导。

The survey shows that 86.17% of professional visitors are male, while 13.83% are female. The majority professional visitors are male.

②35岁以下专业观众占主体professional visitors' age below 35 are dominant
调查数据显示，年龄处于26-35岁的专业观众最多，占比54.33%；其次是36-45岁（23.64%）；再次是18-25岁（16.38%）；相对而言，年龄处于46-55岁之间（3.79%）、56-65岁之间（1.26%）、18岁以下（0.33%）和65岁以上（0.27%）的专业观众较少。

From the data we can see that most of professional visitors' age between 26 and 35 accounting for 54.33%, age between 36 and 45 accounting for 23.64%, age between 18 and 25 accounting for 16.38%, Comparatively speaking, age between 46 and 55 accounting for 3.79%; age between 56 and 65 accounting for1.26%, age below 18 and above 65 accounting separately for only 0.33% and 0.27%.

③近七成专业观众学历为本科学历及以上Almost 70% of professional visitors with a bachelor degree or above
从专业观众的学历来看，学历为本科的专业观众最多，占比49.53%；其次是大专（26.44%）；再次是硕士（13.82%）；相对而言，学历是高中或中专（8.54%）、博士及以上（0.93%）和初中及以下（0.73%）的专业观众较少。

The study reveals that 49.53% of professional visitors with a bachelor degree, 26.44% with a college degree; 13.82% with a master's degree, Comparatively speaking, the degree of High school or Technical School is only 8.54%, Ph.D and above is only 0.93%, the lower secondary education or less is 0.73%.

④专业观众的行业主要是电子电工和IT、通信The vocation of professional visitors are mainly Electronics & Electrical products and  IT & Communication industry
调查数据显示，行业为电子电工的专业观众最多，占比31.47%；其次是IT、通信（20.12%）；再次是新能源、环保（12.02%）和机械设备（7.63%）；其余的19个行业的专业观众比例较少，合计占比28.76%。详见下表5-4：

The study reveals that 34.71% are Electronics & Electrical products;20.12% are IT & Communication industry;12.02% are new energy and environment protection;7.63% are Machinery & Equipment; others are relatively small, accounting for 28.76%.Details are as follows:

表5-4：专业观众的行业分布情况

Table5-4：The vocation of professional visitors

	行业Categories
	比例percent

	电子电工Electronics & Electrical products
	31.47%

	IT、通信IT & Communication industry
	20.12%

	新能源、环保New energy & Environment protection
	12.02%

	机械设备Machinery & Equipment
	7.63%

	教育、科研、医疗Education, Research & Medical
	3.92%

	石油、化工、采矿Petro, Chemical & Mining  
	2.84%

	生物、医药Bio-Medicines
	2.77%

	建筑、房地产Real Estate & Building Materials
	2.70%

	其它Others
	2.63%

	进出口贸易Imports & Exports
	2.30%

	媒体出版Media & Publishing
	1.96%

	汽车Auto industry
	1.89%

	五金交电Hardware & Electric material
	1.55%

	金融业Financial
	1.35%

	机关团体Government Organs, Organizations & Institutions
	1.08%

	电力水力Hydraulic & Electric Engineering
	0.81%

	钢铁冶金、煤炭Metallurgical
	0.74%

	纺织Textiles
	0.61%

	农林畜牧渔Agriculture
	0.47%

	旅游服务Tourism Services
	0.47%

	会议展览Convention & Exhibition
	0.27%

	会计审计Accounting Finance
	0.27%

	航天航空Aeronautics & Astronautics
	0.14%


（四）普通观众满意度Satisfaction of visitors
1、总体满意度The general satisfaction
本届高交会普通观众满意度得分在各参会主体的满意度得分中最高，为77.78分，比参展商、专业观众、投资商满意度得分分别高出4.60分、2.39分和2.87分。详见下图6-1。

The general satisfaction score is 77.78 points, higher than that of exhibitors, professional visitors and investors. Details are as follows:
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图6-1：普通观众及其他参会主体满意度得分

    Chart6-1：Satisfaction scores of visitors and other participants

2、二级指标得分Secondary indicators scores
从普通观众二级指标得分来看，硬件环境指标得分为82.73分；成果展示得分为79.67分；品牌与宣传指标得分为77.03分；展会服务评价得分为76.95分。从普通观众总体二级指标得分来看，普通观众对高交会各项服务水平的满意程度均较高。详见下图6-2。

Looking at their secondary indicators scores, we can get that hardware environment is 82.73 points, achievement exhibition 79.67 points; brand and promotion 77.03 points;CHTF service 76.95 points. All in all, visitors give high evaluation of the fair. Details are as follows:
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图6-2：普通观众二级指标满意度得分

       Chart 6-2：Secondary indicators scores of visitors

三、论坛及活动满意度情况The satisfaction of forum and activities
（一）论坛满意度The satisfaction of forum
1、总体满意度The general satisfaction
本届高交会论坛总体满意度得分为77.98分，得分较高。在4场论坛中，中国创业家峰会的满意度得分为80.59分；部长论坛满意度得分为78.06分；资本市场专场满意度得分为76.89分；新能源与低碳发展峰会满意度得分为76.33分。详见下图7-1。

The general satisfaction score is 77.98 points. The satisfaction of Chinese Entrepreneur Summit is 80.59 points; the satisfaction of Ministerial Forum is 78.06 points; the satisfaction of Capital Market Summit is 76.89 points; the satisfaction of New Energy and Low-Carbon Development Summit is 76.33 points. Details are as follows:
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图7-1：论坛满意度得分

Chart7-1：The satisfaction score of forum

2、二级指标得分Secondary indicators scores
从论坛二级指标的满意度得分来看，地点安排、嘉宾水平、组织安排的满意度得分分别为81.30分、79.20分和79.12分；整体氛围、时间安排和论坛收获满意度得分分别为76.19分、75.83分、74.84分。详见下图7-2。

Looking from the secondary indicators scores, we can conclude that The satisfaction of location, the level of guests, organizing are respectively 81.30 points,79.20 points,79.12 points; while overall atmosphere 76.19 points, timing 75.83 points, result 74.84 points. Details are as follows:
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图7-2：论坛二级指标满意度得分

Chart 7-2：Secondary indicators scores of forum

（二）活动满意度The satisfaction of activities
1、总体满意度General satisfaction
本届高交会活动总体满意度得分为76.38分，总体而言，活动参与者对活动的满意度评价较高，处于一般满意与比较满意之间。

The general satisfaction score is 76.38 points. Generally speaking, participants think highly of the activities.

2、二级指标得分Secondary indicators scores
从活动二级指标的满意度得分来看，地点安排、组织安排、活动形式的满意度得分分别为80.00分、77.90分和77.52分；时间安排、活动主题和活动收获满意度得分分别为77.33分、76.92分、73.90分。详见下图8-1。

Looking from the secondary indicators scores, we can conclude that the satisfaction of location,organizing,Patterns of activities are respectively 80.00 points,77.90 points,77.52 points; while timing 77.33 points, themes  76.92 points, results 73.90 points. Details are as follows:
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图8-1：活动二级指标满意度得分

         Chart8-1：Secondary indicators scores of activities

第三部分  人流量、人气指数
Section Ⅲ
Visitors Flowrate and Popularity Index
一、入场观众人流量 Visitors flowrate 
（一）本届高交会观众总人流量 Visitors flowrate of CHTF 2010
本届高交会克服了广州亚运会及珠海航展对观众分流的不利影响，观众总人流量达到了52.5万人，比2009年增长了1.9万人，上升幅度达3.75%。在52.5万观众中，有78.04%的观众属于专业观众，21.96%的观众属于普通观众。

Overcoming the negative influences of distributing visitors of the 16th Asian Games and Airshow China 2010, the overall visitors flowrate is 525,000.00, more than that of CHTF 2009, arising 3.75%.Of the 525,000.00 visitors, 78.04% are professional visitors, 21.96% are general visitors.
（二）历届高交会观众总人流量 Total visitors flowrate of previous CHTFs
从历届展会的人流量对比情况来看，2004年以来历届高交会人流量均维持在50万人以上。本届展会人流量52.5万人，只比2009年的人流量高，比2004-2008年历届高交会人流量均低，由此可见，突破60万人流量有望成为未来几届高交会的重要目标之一。详见下图11-1。

The visitors flowrate sustain above 500,000.00 from 2004.The visitors flowrate of CHTF 2010 is 525,000.00, higher than that of 2009, but lower than that of 2004 to 2008.It follows that one of the main purposes of future CHTFs is to reach 600,000.00 or more. Details are as follows:
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图11-1：历届高交会观众人流量分布情况 

                 Chart11-1：Total visitors flowrate of previous CHTFs

二、专业观众人气指数 Professional visitors popularity index
（一）专业观众总人气指数 General professional visitors popularity index
1、本届展会专业观众总人气指数 Professional Visitors Popularity Index of CHTF 2010
本届高交会较高的观众人流量也相应提高了专业观众人气指数，本届高交会专业观众总人气指数达到了224，即平均每个展位接待了224位专业观众，比2009年专业观众人气指数增长了12，上升幅度达5.66%，创07年以来的专业观众人气指数新高。

The Popularity Index of professional visitors accounts to 224.That is to say every booth receives 224 professional visitors, 12 more higher than that of 2009, arising 5.66%, which is the highest since 2007.

在224位专业观众中，有173位专业观众来自大陆，35位专业观众来自港澳台，16位专业观众来自国外，详见下图11-6。

Among these 224 professional visitors, 173 are from mainland, 35 from H.K.  Macao and Taiwan, 16 from abroad.
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图11-6：本届高交会专业观众人气指数构成情况

            Chart11-6：Professional Visitors Popularity Index of CHTF 2010
2、历届展会专业观众总人气指数 Professional visitors Popularity Index of previous CHTFs
从2003年以来历届展会的专业观众总人气指数分布来看，本届专业观众总人气指数仅次于2006年（278）和2004年（252），位列第3。以目前发展的趋势来看，专业观众总人气指数呈现出逐年小幅度上升的趋势。从国内专业观众人气指数的分布来看，其分布趋势与专业观众总人气指数分布一致；从国外专业观众人气指数的分布来看，其指数总体来说还较小，都在20以下。详见下图11-7。

We finally come to the conclusion that the professional Visitors Popularity Index of CHTF 2010 list No.3 omparing with previous, behind 2006(278)and 2004(252).According to the current development trend, professional visitors Popularity Index is showing a slight upward trend year by year. At home, professional Visitors Popularity Index is accordance with overall professional Visitors Popularity Index; while at abroad, the overall professional Visitors Popularity Index is too small, all below 20.Details are as follows:
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图11-7：2003年以来历届高交会专业观众人气分布情况

Chart11-7：Professional visitors Popularity Index from2003
(二)每日专业观众总人气指数 The daily professional visitors’ overall popularity index

1、本届高交会每日专业观众人气指数 The daily professional visitors' popularity index of CHTF 2010
本届高交会的专业观众总人气指数在前3日分布比较平均，均在200以下。从第4日开始专业观众总人气指数开始快速上升，到第五日到达峰值356，最后一日专业观众总人气指数回落到269，这与高交会人流量的每日分布情况高度吻合。在每日专业观众总人气指数的具体构成中，大陆专业观众的人气指数最高，其次是港澳台专业观众人气指数，最后为国外专业观众人气指数，其三者的分布趋势与专业观众总人气指数的分布趋势基本一致。详见下图11-8。

Professional visitors' overall popularity index in the first three days is average, all below 200.from the fourth day, professional visitors' overall popularity index starts arising quickly, until the fifth day, it reaches the peak 356;however,it falls to 269 on the last day, which is accordance with the daily visitors flowrate. The popularity index of mainland visitors is the highest, next is H.K. and Macao, last is foreign professional visitors. The trend of the three is accordance with the professional visitors' overall popularity index. Details are as follows:
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图11-8：本届高交会每日专业观众人气指数分布情况

 Chart11-8：The daily professional visitors' popularity index of CHTF 2010

2、历届高交会每日专业观众人气指数 The daily professional visitors' popularity index of previous CHTFs

从历届高交会每日专业观众人气指数的分布来看，从第二日开始专业观众人气指数呈现出上升--下降--上升--下降--下降的总体趋势。详见下图11-9。

Looking from the graph below, from the second day, professional visitors' popularity index shows this kind of trends: arise-descend-arise-descend-descend. Details are as follows:
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图11-9：历届高交会每日专业观众人气指数

         Chart11-9：The daily professional visitors' popularity index of previous CHTFs
（三）各馆专业观众总人气指数 All venues professional visitors’ overall popularity index 

1、本届高交会每馆专业观众总人气指数 Each venue professional visitors’ overall popularity index of CHTF2010
本届高交会1号场馆的专业观众总人气最足，达到了485；其次是6号馆，达到了286；再次为5号馆，达到了285；最后为8号馆（122）和7号馆（134）。各场馆的大陆专业观众人气、港澳台专业观众人气、国外专业观众人气与专业观众总人气分布趋势基本一致。详见下图11-10。

Hall No. 1 has the highest popularity index with popularity index of 485;next is Hall No.6 reaching 286 and Hall No.5 reaching 285;last are Hall No.8(122)and Hall No.7(134).The mainland professional visitors’ popularity index, that of H.K. and Macao, and that of foreign, of each venue are identical. Details are as follows:
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图11-10：本届高交会各场馆专业观众人气指数分布情况

        Chart11-10：Each venue professional visitors’ overall popularity index of CHTF2010
2、历届高交会各馆专业观众人气指数 Each venue professional visitors’ popularity index of previous CHTFs

从2007年以来历届高交会各馆专业观众人气指数的分布情况来看，1号馆到9号馆各馆人气指数最高的分别是2010年的485（1号馆）、2009年的237（2号馆）、2009年的216（3号馆）、2008年的232（4号馆）、2010年的285（5号馆为本届高交会新增场馆）、2010年的286（6号馆）、2007年的383（7号馆）、2009年的207（8号馆）、2008年的322（9号馆）。详见下图11-11。

From Hall No.1 to Hall No.9, the highest popularity index record are respectively Hall No.1(2010)485, Hall No.2(2009)237, Hall No.3(2009)216, Hall No.4(2008)232, Hall No.5(2010)285,( Hall No.5 is the new hall of this fair), Hall No.6(2010)286, Hall No.7(2007)383, Hall No.8(2009)207, Hall No.9(2008)322.Details are as follows:
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图11-11：2007年以来历届高交会各场馆专业观众人气指数分布情况

 Chart11-11：Each venue professional visitors’ popularity index of previous CHTFs from 2007

（四）特邀团体观众人气指数 Specially-invited groups’ popularity index 

本届高交会特邀团体观众人气指数为24，即平均每个展位接待了24位特邀团体观众。从每日分布情况来看，展会第一日为13，第二日到达一个小峰值16，第三日为14，第四日开始快速上涨为31，第五日回落到20，最后一日到达最高峰值50。总体而言，特邀团体观众人气指数呈现出上升较大——小幅回落——上涨较大的总体趋势。详见下图11-12。

The popularity index of specially-invited groups is 24, that is to say, each booth receives 24 visitors of specially-invited groups. The first day is 13, the second day is 16, the third day is 14, it begins to arise quickly to 31on the fourth day, it falls to 20 on the fifth day, it reaches the summit 50 on the final day. Over all, it shows this kind of trend: quickly arise -slightly fall-quickly arise. Details are as follows:
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图11-12：每日特邀团体观众人气指数

Chart11-12：The daily popularity index of specially-invited groups

从高交会各个场馆的特邀团体观众人气指数分布来看，1号馆的特邀团体观众人气指数最高，为54；其次是6号馆53；最后为8号馆，指数为9。详见下图11-13。

Hall No.1 has the highest specially-invited groups' popularity index, which is 54; next is Hall No.6, 53; last is Hall No.8, 9.Details are as follows:
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图11-13：各馆特邀团体观众人气指数

          Chart11-13：Specially-invited groups' popularity index of each hall 
（五）国内外参展商专业观众人气指数 Domestic and foreign exhibitors' professional visitors Popularity Index

从国内、国外参展商的专业观众人气指数分布来看，国内参展商专业观众人气指数为224，高于国外参展商人气指数（178）；国内参展商的大陆专业观众人气指数（171）、港澳台专业观众人气指数（37）和国外专业观众人气指数（17）均高于国外参展商。详见下图11-14。

Domestic exhibitors' professional visitors Popularity Index is 224,higher than that of foreign exhibitors'(178);Domestic exhibitors' mainland professional visitors Popularity Index is 171,HK and Macau is 37,and foreign is 17,all higher than that of foreign exhibitors. Details are as follows:
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图11-14：国内外参展商专业观众人气指数

Chart11-14：Domestic and foreign exhibitors' professional visitors Popularity Index

结  语  Conclusion
第十二届高交会得到了中央、国家有关部委、各级政府部门和社会各界的大力支持，经过各参展团组、企业、客商以及全体工作人员的共同努力，圆满地完成了各项预定工作和任务，最终取得了丰硕的成果。

CHTF2010 has gained great support and help from CCCPC (Central Committee of the Communist Party of China), ministries, province and city government and society, it has completed every scheduled work and mission, finally achieved great success through the efforts of exhibition groups, enterprises, businessmen and all the staff.

从本届高交会评估的结果来看，本届高交会获得了参展商、投资商、专业观众、普通观众的高度认可，所举办的论坛及活动也获得了参加者的高度评价，满意度、人流量、专业观众人气指数均超越上届，呈现出逐年上升的趋势。

The exhibitors, investors, professional visitors and general visitors give highly recognition of CHTF2010, as well as the forum and activities. Satisfaction, visitors flowrate, professional visitors Popularity Index all exceed that of CHTF2009, which shows an increasing trend.

在参展商数量、观众数量、展馆面积、满意度评估等方面，高交会均为国内同类展会的第一，不愧为“中国科技第一展”。但同国外同类一流展会相比还存在较大差距，因此高交会有必要通过不断改善服务水平、加大宣传力度、吸引更多的海内外参展商及专业观众参加展会、提升参会主体的效益感知等手段，使高交会“走出中国、迈向世界”，成为“世界科技第一展”。

As of the number of exhibitors and visitors, exhibition areas, satisfaction evaluation, etc., CHTF is the first national show of its kind, which is worthy of the No 1 technology show in China. However, there's still big gap comparing with foreign shows, consequently, CHTF need to steadily improve the service level, to intensify propaganda, to attract more exhibitors at home and abroad, as well as professional visitors, to promote the benefit perceptions of participants making the fair "go to the world from China", and become "the No.1 science and technology show in the world".
�此数据为截止到高交会最后一日16点闭馆时的统计数据，而媒体发布的人气指数“219.3”的统计截止时间为最后一日中午12点，故此数据与媒体发布的数据有所不同


This data was collected till 4 p.m. on the last day of CHTF, while the media reported 219.3 which was collected till 12 p.m., so the two data was different.
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