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前言  
Preface
第十一届中国国际高新技术成果交易会于2009年11月16日－21日在深圳会展中心举行，取得了令人瞩目的丰硕成果，有力地促进了我国高新技术产业的发展。
本届高交会吸引了来自49个国家和地区的106个代表团、3000多家参展商、1800多家投资商和15000多个项目进行展示、交易和洽谈。高交会共吸引了50.6万人次参观，专业观众人气指数为212.5，比第九届、第十届高交会分别提高54.8和2.8。200多家海内外媒体、近1300名记者参与报道了高交会的盛况。
高交会通过举办一系列展览、论坛和大型活动，向世界展示了我国改革开放以来取得的伟大科技成就和落实科学发展观、转变经济增长方式的最新科技成果。16位中外部长级以上官员出席“部长论坛”， 诠释了各国的创新理念和科技、经济发展的最新动态，促进了国际经济科技交流与合作，坚定了人们加强合作、共同应对国际金融危机的决心和信心。由中外政府官员、跨国公司CEO等高层人士参加的论坛和“super-SUPER”系列专题活动，吸引了大量专家、学者以及观众的参与，提高了本届高交会的影响力，赢得了国内外参展商和参展观众的一致好评。
The 6-day China Hi-Tech Fair(CHTF) 2009 closed with a great success at Shenzhen Convention ＆ Exhibition Center on the afternoon of November 21.
This event attracted 106 delegations from 49 countries and regions, more than 3,000 exhibitors, 1,800 investors and 15,000 projects. The total number of visitors reached 506,000, and 72.5% are professional visitors. The Popularity Index of professional visitors accounts to 212.5, this means each exhibitor in their booth can meet 212.5 professional visitors at this fair, increased 54.8 and 2.8 than CHTF2007 and CHTF2008. Additionally, over 1,300 journalists from 200 domestic and oversea media reported this fair.

By a series of showcases, forums and events, the CHTF 2009 showed the world the great achievements China have made from the reform and opening up, and the newest scientific and technological achievements from implementing the scientific concept of development, the transformation of economic growth pattern. In terms of internationalization, this year, 16 government ministers from 11 countries attended Minister Forum, shared their innovative ideas on economic development, intercommunication promotion and international economic cooperation, to strengthen the confidence in the fight against international financial crisis. In addition, the forums and super-SUPER event at CHTF 2009 gathered hundreds of senior officials, CEOs from TNCs, experts and scholars, were highly praised by exhibitors and visitors.

第一部分 研究方法
Section Ⅰ Methodology     
一、调查方法
定点抽样访问

定点抽样是指对所有展商按照一定的规律进行选择抽样，以达到样本的合理性，确保受访单位的固定性和唯一性。
Systematic sampling

Fixed sampling is to select a sample from all exhibitors according to some rules, so as to make a reasonable sample and ensure the fixity and uniqueness of respondents units.

现场拦截访问

现场拦截访问是在展会的固定场所拦截访问对象，对符合条件的观众进行直接访谈，特别适合在较短时间内完成大量样本采访，并在访问同时对问卷的真实性和答题质量进行现场控制。

Intercept interview

Intercept interview is a survey that interviewers intercept interviewees, and interview the eligible person face to face in a number of chosen places. It is especially suitable for surveys that a large number of samples need to be gathered in a short time, and control the authenticity of the questionnaires and quality of response immediately.

	样本类型

Sample
	样本量

Size of sample
	抽样方法

Method of sample

	参展商

Exhibitors
	基础问卷800份

Basic questionnaires:800
	在各个展馆内，按空间方位采取等间隔的系统抽样方法（按右手原则隔2抽1），若受访者不符合条件，则以下一个样本代替。

We used systematic sample to choose interviewees in every exhibition hall, if interviewees refused the survey or were not eligible, we substituted it with the next sample.

	观众

Visitors

	基础问卷800份

Basic questionnaires:800

	在各个展馆的出口，对从展馆走出的观众采取等间隔的系统抽样方法（按右手原则隔4抽1），若受访者拒绝或者不符合条件，则以下一个样本代替。

At the exit of each exhibition hall, we used systematic sample to intercept interviewees walking out from the hall. If interviewees refused or were not eligible, we substituted it with the next sample.


二、分析方法

Analysis method
加权要素分析法

加权要素分析法是一种基于多种标准进行项目选择的系统方法。首先是要识别出企业选择项目的若干重要的指标，对各个指标赋予权重，然后就上述每一个指标对候选项目进行评分。本次调查将满意度的分值最高定为5分，依次是4、3、2、1分。最后通过加权分析，得到参展商和观众对各项目满意度的最终分值。

Weighted factor analysis methodology

Weighted factor analysis is a kind of system analysis methodology based on a variety of criteria for project selection. Firstly, identify a number of important indicators of the companies’ selected projects, and endow the weight of each indicator, then, give score based on each of said indicators. This survey sets the highest satisfaction score of this survey as 5 points, followed by 4,3,2,1 points. Finally, by weighted analysis, achieve the final score given by exhibitors and visitors on the satisfaction of each project. 

内容分析法

内容分析法是指对于明显的传播内容做客观而有系统的量化并加以描述的一种研究方法。对调查内容作系统化和客观化的分析，以探寻内容背后的真正意图。调查将对参展商和观众所回答的内容进行统计分析，并采用ACCESS软件，进行量化统计。
Content analysis methodology

Content analysis methodology refers to a kind of research methods making objective and systematic quantitative analysis and description on the apparent spreading contents. The systematic and objective analysis is made to explore the true intentions involved in the content. The survey will make statistics and analysis on the answered problems of exhibitors and visitors, and make quantitative statistics by adopting ACCESS software. 

第二部分 参展商研究

Section Ⅱ Exhibitors Research  
1、 参展商的基本特征 

Exhibitor’s Basic Feature

固定参会群体成为参展商的主要组成部分

Fixed groups are a major component of exhibitors
高交会已经拥有了一定数量的固定参会群体，此部分群体是参加展会的中坚力量，占所有参展商数量的71.5%。
Fixed groups are a major component of exhibitors; they are the nucleus of exhibitors, accounting for 71.5% of all exhibitors.

· 参展商往届经历
Exhibitors’ categories
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参与高交会现场的参展商代表多具建议权，对其公司的发展具有较强的信息反馈作用。
Most of exhibitors have the right to make recommendations for their companies.

调查发现，高交会被访问的参展商代表基本能够对公司的发展具有建议权，占所有群体的42%；高交会现场参展商中的决策层占5.4%，员工层成员占30%。
The survey reveals that most exhibitors of CHTF 2009 interviewed have the right to make recommendations for the development of their companies, accounting for 42% of all groups among which decision-making level account for 5.4%, and staff level account for 30%.
· 参展商代表职位图

Exhibitors’ posts
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二、参展商的参展行为

Purpose of Exhibitors
获取订单、寻找合作伙伴是展商参加本届高交会的主要目的

The main purpose of exhibitors at CHTF 2009 is to get orders and search for business partners.

高交会作为商业信息和项目交流的平台，对参展商具有重要的吸引力。调查显示，参展商的参会原因占前三位的是获取订单（55.1%）、寻找合作伙伴（50.1%）、寻找项目和商业信息（44.9%）。其中，寻找项目和商业信息的展商数量比往届有显著增多(第九届16.7%，第十届26%)。
As a platform for business information and projects exchange, CHTF has an important attraction for exhibitors. The survey reveals that the intention to participate CHTF 2009 is to obtain orders (55.1%), look for business partners (50.1%), looking for projects and business information (44.9%).

· 参展商参展目的

Main reasons for participation
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高交会的影响力、档次和政府的支持与重视是参展商参展的重要因素

The influence, level and support from government are important factors that promote exhibitors to choose CHTF.

有近7成的参展商认为展会的影响力是参加本届高交会的促成因素；其次是展品的档次和种类，占促成因素的45.4%；政府的支持与重视也非常重要，占促成因素的40.7%。
Nearly 70% of the exhibitors told that the influence of CHTF is an important factor to push them to participate, followed by the level  and types of exhibits of previous CHTFs, accounting for 45.4%; the Government's support is also very important, accounting for 40.7%.
· 参展商参会因素
Concerns of exhibitors
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三、参展商对高交会的认可度

Exhibitors’ Recognition on CHTF 2009

参展商对高交会的满意度不断提升

The satisfaction of exhibitors on CHTF is rising continuously. 

参展商对高交会的较高认可度是保证参展商持续关注、参加高交会的前提，本调查通过分析参展商对专业性、现场组织、配套设施等的满意度来考察参展商对高交会的满意度。

A high degree of recognition on CHTF from exhibitors is a prerequisite to ensure exhibitors to participate CHTF and pay close attention on CHTF continuously. By the analysis of the exhibitors’ satisfaction on professional level, organization, supporting facilities of CHTF, we can get the results.

· 参展商满意度
Exhibitors’ satisfaction of services provided by CHTF
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从专业性的各个维度来看，参展商对展区主题设置比较满意，达到3.8分。第十一届高交会采用了全新的电子票务方式，使参展商对票证服务的总体满意度评价相比以前（第九届3.45，第十届3.13）大为提高，总体满意度为3.7分。
On various professional dimensions, the exhibitors are relatively satisfied with the subject setting of in the pavilion, which has reached 3.8 points. CHTF 2009 adopted of a brand new electronic ticketing system, so that the overall satisfaction comment of exhibitors on the ticket services was greatly improved compared to that of the previous sessions (3.45 in the ninth session, and 3.13 in the tenth session) , and the overall satisfaction was 3.7 points. 

参展商基本能够达到参加高交会的预期目的
Exhibitors can achieve their expected targets basically.

九成以上的参展商对高交会取得的效果表示满意，78%的参展商认为本届高交会达到了预期所希望的目的，而12.9%的参展商认为大大超出了原来预计的目的。
More than 90% of exhibitors expressed their satisfaction on the results, 78% believe that CHTF 2009 help them achieve their expected targets, and 12.9% think that their original purposes are far exceeded at CHTF 2009.

· 参展商预期

Exhibitors’ satisfaction on the results
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参展商参加高交会的“回头率”较高
Most exhibitors possibly attend the next CHTF

有82.5%的参展商表示会参加下届的高交会，有11.1%的参展商表示仍在观望，还不确定，将根据明年的实际情况而定。

82.5% of the exhibitors said they would participate the next CHTF, and 11.1% expressed they were not sure they would come again, they were still watching, it depended on the actual situation of next year.

· 参展商是否参加下届
Exhibitors’ intention to attend CHTF2010
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第三部分 观众研究

Section Ⅲ Research on Visitors

一、参会观众的基本特征
Overall features of visitors
参会观众50.6万人次，专业观众达到七成以上

506，000 visitors, of which 70% are professional visitors.

本届高交会共接待国内外观众50多万人次，专业观众的比例达到72.5%。调查发现，首次参加高交会的观众群体占39.2%，非首次参加的观众占到60.8%，此部分群体为高交会的固定参会群体。

More than 50 million visitors at home and abroad visited the main hall, professional visitors reached 72.5%. The survey indicates that 39.2% of the visitors are the first time to participate in CHTF 2009. Non-first-time visitors account for 60.8%, this group is a fixed participant group, played an important role in the development of CHTF.

· 观众构成

Visitor profile
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高交会观众能够对企业决策具有建议权
Visitors have the right to make recommendations on their company’s’ decision-making
高交会吸引了众多优秀的专业观众，能够进行决策的占13.7%，参与所在公司决策的观众占31.3%；具有建议权的观众所占数量最多，占38.0%；不参与决策的观众数量较少，仅占17%。
CHTF 2009 has attracted a large number of professional visitors, among which 13.7% visitors can make decision, 31.3% visitors can participate in the decision-making in their company, the visitors with suggestion rights is the majority, accounting for 38.0%; and the visitors without involving in decision-making are few, only accounting for 17%.

· 观众在公司所处职位图

The role of the visitors in their company
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高交会观众大多具有本科及以上学历
Most of the visitors with a Bachelor degree or above
· 观众学历

Education level of professional visitors
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调查发现，高交会观众的学历以本科为主，占观众总数的57%，专科及以下占21.5%，硕士以上占20.1%。

According to the statistics, near 80% professional visitors have a bachelor degree or above, master's degree or above accounted for 20.1%, others accounted for  21.5%.

珠三角地区的观众构成参展观众的主要群体

The visitor mainly come from the Pearl River Delta

     深圳及珠三角地区的观众构成了参展观众的主要部分，占所有观众的66.9%；其次是中国大陆其它地区的观众，占26.3%；国外观众占2.6%，港澳台地区的观众共占3.5%。

Visitors from Shenzhen and the Pearl River Delta region, accounting for 66.9% of all visitors; followed by other region in mainland China, accounting for 26.3%; foreign visitors accounted for 2.6%, Hong Kong, Macao and Taiwan regions together account for 3.5%.

· 观众分布
Visitor demographics
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参展观众所在的行业所占百分比

专业观众行业分布

	项目Categories
	百分比

Percent

	IT 通信 IT & Communication industry 
	27.4

	电子电工Electronics & Electrical products 
	30.5

	机械设备Machinery & Equipment 
	7.2

	仪表仪器Instrument Industry 
	0.9

	进出口贸易 Imports and Exports
	1.7

	教育、科研、医疗 Education, Research and Medical
	3.6

	机关、事业、团体 Government Organs, Organizations and Institutions
	0.8

	媒体及出版 Media & Publishing
	1.2

	金融业Financial 
	2.3

	医药保健Medicines & Health 
	2.8

	生物工程Bio-engineering 
	0.5

	石油化工Petrochemical  
	0.3

	航空航天Aeronautics and Astronautics 
	0.1

	五金交电 Hardware & electric material
	1.4

	会议展览 Convention & Exhibition
	0.3

	房地产、建材Real Estate & Building Materials
	0.8

	电力水利Hydraulic and Electric Engineering 
	0.3

	钢铁冶金 Metallurgical
	0.7

	旅游服务 Tourism Services
	0.1

	会计财务 Accounting Finance
	3.3

	其它 others
	9.8


调查发现，电子电工和IT通信行业为观众分布最为广泛的行业，占比近60%，其次是机械设备行业，占7.2%，而其它行业人数则较少，说明高交会专业程度较高，观众群体范围比较固定。

The survey shows that the electronic, electric and IT communications industry attract the most visitors, these two kinds of visitors account for 60%, followed by machinery and equipment category, accounting for 7.2%, while other industries have less visitors. It indicates that the professional level of CHTF is high, and the range of visitor group is relatively fixed.

参展观众的职业分布

The occupational distribution of visitors
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从专业观众的职业分布来看，企业中层管理人员所占的比例最高，为27.8%，其次是普通职员。众多的科技工作者群体前来观看高交会，说明高交会作为科技成果转化和交流的平台受到科技工作者的欢迎。
The middle level managers of the enterprise account for the highest proportion, which is 27.8%, followed by the ordinary staff. The participation of numerous science and technology groups to the High-tech fair indicates that CHTF has attracted the attention of many researchers as the scientific and technological achievements transformation and exchange platform.

二、观众对高交会认可度分析

Satisfaction of participation by 

visitors
专业观众对高交会各项指标满意度较高

Professional visitors are quite satisfied with the indicators of CHTF2009 
· 观众的专业性满意度

Professional visitors’ overall satisfaction with services by CHTF
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观众对专业性的满意度总体评价为3.8分，对展区主题设置的评价分数最高，为4分。观众对票证服务满意度的评价为3.8分，观众对现场组织与配套服务满意度普遍评价为4分。

The overall satisfaction assessment on professionalism from visitors is 3.8 points. The evaluation on the theme of pavilion gets the highest score, 4 points. The tickets & documents service is 3.8 points too, the audience on-site support services organization and the general satisfaction rating is 4 points.

约40%的专业观众在高交会停留两天以上
40% of professional visitors stayed in CHTF more than a day

  高交会专业观众在高交会馆参观0.5天的比例为
19.6%，参观1天的比例最多，为42.7%。有37.7%的专业观众参观天数在两天以上。

33.7% of professional visitors stayed more than two days in CHTF. Among them, 5.2% of them stayed the whole six days in CHTF.
· 观众参展时间
The stay time of professional visitors
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参加高交会的目的

The main purpose to participate in the High-tech fair
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调查显示，寻找项目和信息是观众参加高交会的主要目的，占到59.5%，可见，高交会作为高科技项目和信息交流的平台已经得到广大观众的认可。其次是寻找合作伙伴和采购商品。另有占8.2%的观众，其目的是准备下届参展。

The survey shows that looking projects and information is the main purpose for the visitors to participate in the CHTF 2009, accounting for 59.5%. As the high-tech projects and information exchange platform, CHTF was recognized by the audience visitors. And there are another 8.2% visitors, who have the purpose of participating in the next CHTF.
八成多观众表示达到参会目的
Over 80% visitors achieved their purposes

72.7%的参展观众达到参展预期，有9.6%的观众表示超出预期，仅有2.6%的参展观众表示未达到预期目的。

72.7% of the participating visitors achieved their goal, and 9.6% visitors indicated that the fair was beyond their expectations, only 2.6% of visitors indicated that they had not achieved the goal.

· 观众预期

Exhibitors’ satisfaction with the results
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观众参加下一届高交会意愿强烈
The visitors have strong willing of attending the CHTF2010
66.4%的观众表示将要参加下届高交会。仍然不确定，表示要看情况而定的观众占29.4%。仅有4.3%的观众明确表示不会参加下届高交会。数量众多的观众，尤其是专业观众对高交会具有较高的忠诚度，对提高高交会的展览效果具有十分重要的促进作用。

· 观众是否参与下届高交会

Exhibitors’ intention to attend CHTF2010
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66.4% of visitors said they would participate in the next CHTF. 29.4% of visitors showed it was still uncertain, depending on circumstances. Only 4.3% of the visitors made it clear that they would not participate in the next CHTF. A large number of visitors, especially the professional visitors have relatively high loyalty to CHTF, which has s a very important role in promoting the exhibition effect.
三、专业观众人气指数分析

Analysis on the Professional Visitors Popularity Index
高交会专业观众人气指数较往年有进一步提升

Popularity index of CHTF2009 was further improved compared with that of the previous years

第11届高交会专业观众平均人气指数达到212.5，比第九届、第十届分别增加54.8和2.8 (第九届157.7，第十届209.7)，国内专业观众人气指数平均为203.2，国外专业观众人气指数为9.3。调查发现，1号馆为人气指数最高的场馆，平均人气指数为320.2。

Professional Visitors Popularity Index of the 

In the CHTF 2009, the average popularity index of the professional visitors reached 212.5, respectively increasing 54.8 and 2.8 compared with the CHTF 2007and the CHTF 2008 (157.7 in the CHTF 2007 209.7 in the CHTF 2008), in the national wide, the average professional visitor popularity index was 203.2, and the foreign visitors’ popularity index was 9.3. The survey discovered that Hall No. 1 had the highest popularity index with an average popularity index of 323.2.

· 每日专业观众人气指数
The daily professional visitors’ popularity index 
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· 各场馆人气指数
All venues professional visitors’ popularity index 
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第四部分 投资商研究

Section Ⅳ Research on Investors
投资商普遍对高交会展览项目有较高的投资兴趣

Most Investors have a higher investment interest

· 投资兴趣

Investors’ investment interest
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调查发现，有65.1%的投资商认为高交会的参展项目具有投资的可行性。有25.3%的投资商对参展项目很感兴趣，并有投资意向；39.8%的投资商正在等待时机进行投资。
Investors generally have a high investment interest in the exhibition projects of High-tech Fair

The survey found that 65.1% of investors believe that the exhibition projects of High-tech Fair had the investment availability. 25.3% of the investors were very interested in the projects of the fair with investment intentions; and 39.8% of investors are waiting for an opportunity for investment.

投资商较为看好环保与节能产业
Investors are more concerned about environmental protection and energy saving industries
· 投资类型图

The type of investment plan
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通过调查投资商的投资意向发现，环保与节能产业是本届高交会投资商看好的产业，有47.7%的投资商认为该行业具有投资前景。其次是电子通讯产业，占35.4%。

Based on the survey on the investment intentions of investors, environmental protection and energy conservation industry is the favored industry of the CHTF 2009, 47.7% of investors believe that this industry has the prospects for investment, followed by the electronic communications industry, accounting for 35.4%. 

多数参展商希望通过高交会得到投资

The majority of exhibitors wish to get investment through High-tech Fair 

· 公司对风投的态度
The attitude towards venture capital
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通过调查发现，很大部分的企业存在资金缺口，希望被投资的企业高达69.3%。可见，主办方应加大牵线搭桥的强度，为投资商和参展商之间构建合作通道。
Through the survey, it found that a large proportion of corporate had funding gaps, the enterprises expected to be invested was up to 69.3%. It can be seen that the organizers should strengthen the role of bridge and construct the cooperation channel between the investors and exhibitors. 

高交会资金平台作用明显

CHTF plays a significant role on funding    

· 高交会促进投资的作用

The role of the CHTF to promote investment
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     30.1%的参展商认为高交会在促进投资商与企业之间的互动联系方面作用显著。而43.9%的参展商认为，虽然具有一定的作用，但如果能够提供一对一的合作机会，会提高合作的成功率。
30.1% exhibitors regarded that CHTF had significant role in promoting the interaction contact between the investors and enterprise, while 43.9% of the exhibitors regarded that although there were some effects, but providing the one-to-one cooperative opportunities can increase the success rate of cooperation. 
第五部分 论坛和专项活动研究

Section Ⅴ Investors Research 

专项活动的整体状况
The overall situation of special events 

调查结果显示，九成以上观众对论坛主题持认可态度，论坛主题符合社会热点，受到观众的普遍欢迎。论坛对观众具有较高的吸引程度，约60%的观众参加过2届以上论坛。首次参加论坛的人数占观众总数的41.2%，这说明随着高交会论坛活动层次的提高和影响力的扩大，将会有更多的新观众加入论坛活动。

The survey showed that over 90% of visitors thought the subjects of forum complied with social hot spots, which are widely welcomed by the visitors. The forum has relatively high attraction extent to the visitors; about 60% visitors ever participated in over two sessions of forums. The number of the first time participants accounted for 41.2% of the total number of visitors, which shows as the improvement of the activity level of High-tech Fair and the expansion of influence, more new visitors will join the forum activities. 

· 论坛符合热点程度

opinion on the forum
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论坛品牌优势凸显，8成观众为非高交会参展商

For the brand competitive advantage of CHTF Forum，non-CHTF participants makes up 80% 
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调查显示，非参展商占据了论坛参与者的大多数，占80.4%，高交会论坛活动的品牌优势已经凸显，大多数观众是为论坛本身而来。

The survey showed that non-CHTF  participants accounted for 80.4% of the forum participants, most of them, just came for the forum.. 

参与论坛的大部分观众为本科学历

Most forum participants with a bachelor degree
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    调查显示，具有本科和硕士学历的观众为参与论坛的主要部分，其中本科学历占58.6%，硕士学历占17.2%；具有博士学历的观众占1.7%。

The survey also showed most forum participants had high-education backgrounds, 58.6% of the forum participants with a bachelor degree, 17.2% with a master's degree and 1.7% are Ph. D.. 

论坛对观众具有较高的吸引力，近60%的观众参加过2届以上论坛
The forum had a strong appeal to participants, nearly 60% of them have participated two or more sessions of the forum.
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调查显示，论坛对观众具有较强的吸引力，参加过2届以上论坛的观众占总人数的比例是58.8%。首次参加论坛的人数占观众总数的41.2%，也占据相当大的比重。随着高交会论坛活动层次的提高和影响力的扩大，将有更多的新观众加入论坛活动。
It is revealed by the survey, 58.8% of the participants have participated two or more sessions of the forum. First-time participants accounted for 41.2% of the total, and more people will come to the forum with its constant improving quality and influence. 

论坛嘉宾获得观众认可，8成多观众表示能够回忆起印象深刻的嘉宾

Speakers at the forum were well recognized, more than 80% participants are impressed by the speakers.
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    调查发现，85.7%的论坛观众表示有印象深刻的嘉宾，可见本届高交会嘉宾的精彩演讲给观众带来了丰富的知识和深刻的印象。

Our survey also showed that 85.7% of the participants are impressed by the speakers at the forum, evidencing the excellence of the speeches delivered by the speakers. 

学习知识和交流信息是观众参加论坛的重要因素
The important factor for people come to the forum is to gain knowledge and information . 
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调查显示，学习知识和交流信息是观众参与论坛的重要因素，其中学习知识占56.5%，交流信息占58.6%，可见观众把论坛当成一个学习知识与交流信息的平台，对此平台的学习效果表示认同。
According to the survey, 56.5% of participants’ aim of attending the forum is to gain knowledge and 58.6% for information; this reveals that the forum has been a platform for knowledge & information exchange. 

网站和报刊杂志是观众获取论坛信息的主要渠道
Internet, newspapers and magazines are the main channel for participants to get information on the forum. 
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调查显示，网站是观众获取论坛信息的重要渠道，占50.4%；报刊杂志也是观众获取论坛信息的重要方式，占15.4%。

It is showed by the survey, approximately 50.4% of the participants learned about the forum through internet and 15.4% through newspapers and magazines. 

部长论坛

Forum of Ministers

部长论坛自2003年起举办以来，已有来自中国、英国、美国、奥地利、荷兰、罗马尼亚、匈牙利、巴西、俄罗斯、埃及、沙特、马来西亚、巴基斯坦、印尼、越南、匈牙利、以色列等37个国家的66位部长级官员在此发表主题演讲。部长论坛有力地促进了各个国家之间科技政策领域中的相互交流与合作，充分地展示了世界科技的前沿动态和全球最新科技思潮，为进一步扩大政府间的国际科技合作与交流开辟了新的渠道。

本届部长论坛邀请到芬兰、以色列、匈牙利、白俄罗斯、越南、加纳等国的8位外国部长级官员和中国的多位部长共同登台发表演讲，引起了广大观众的热烈反响。

Since the holding of Forum of Ministers Forum in 2003, 66 ministerial-level officials from 37 countries, namely, China, the United Kingdom, United States, Austria, the Netherlands, Romania, Hungary, Brazil, Russia, Egypt, Saudi Arabia, Malaysia, Pakistan, Indonesia, Vietnam, Hungary, Israel, and so on made theme speech here. Ministers Forum has effectively promoted the mutual exchanges and cooperation among various countries in the field of science and technology policy, fully demonstrated the forefront development of world science and technology, and created new channel for further expanding the inter-governmental international scientific and technological cooperation and exchanges.

This session of Ministers Forum has invited 8 foreign ministerial-level officials from Finland, Israel, Hungary, Belarus, Vietnam, Ghana and other countries and multiple ministers of China to give speech on stage together, causing the enthusiastic response of the visitors. 

资本市场高峰论坛

Capital Market Forum

“资本市场高峰论坛”是与资本市场等主题相关的论坛，主要邀请国内外主要资本市场高层、金融、中介机构高层就资本市场的热点问题进行研讨并发表演讲。

本届“资本市场论坛”以创业板与创新型企业为主题，邀请到国家发改委、北京大学、摩根大通中国投行等单位嘉宾以及纽约证交所、伦敦交易所等高层出席并演讲。

"Capital Market Forum" is the forum being relevant to the subject of capital markets forum, which mainly invites the main domestic and foreign high-level managers, finance and intermediaries to make discussion and give speech on the hot issues of capital market.

The subject of this session of "Capital Market Forum" is undertaking creation and innovation-oriented enterprises, which has invited the guests from National Development and Reform Commission, Beijing University, China investment Bank JP Morgan Chase and other companies, as well as the senior managers of New York Stock Exchange, London Stock Exchange and so on to participate and give the speech.

中国创业家论坛

China Entrepreneur Forum

“中国创业家论坛”是以助力创新型创业家的成长、营造鼓励创新、支持创业氛围为内容的全国性高级别论坛。

本届“中国创业家论坛”以关注创业思想、商业模式、创业企业融资等重要话题，邀请到研祥集团董事局主席陈志列、深圳创新投资集团有限公司董事长靳海涛、比亚迪股份有限公司董事会主席兼总裁王传福、阿里巴巴集团首席架构师王坚等9位嘉宾到场演讲，获得了观众的高度好评。
"China Entrepreneurs Forum" is the national high-level forum, the content of which is to help the growth of innovative entrepreneur, create and encourage innovation, and support the entrepreneurship atmosphere. This session of "China Entrepreneurs Forum" focus on entrepreneurial thinking, business models, entrepreneurial corporate financing and other important subjects. It has invited Chairman of the Board Chen Zhilie in EVOC Group, Director Jin Haitao of Shenzhen Innovation and Investment Group Co.Ltd, board chairman and chief executive Wang Chuanfu of Biyadi Co. Ltd., chief architect Wang Jian of Alibaba Group, and so on, totally 9 guests to present at the scene, which achieved high praise from the visitors. 

super-SUPER活动

super-Super Special Events

以个性化服务为特点的super-SUPER专题活动安排有“证券交易所上市推广和咨询活动”和“合作配对洽谈”，通过个性化的菜单服务，为参会的中外政府要员、跨国公司总裁、证券交易机构高层、专家学者等创造商务交流、会晤、洽谈的机会。
The super-SUPER Special Events characterized by its featured services is to arrange Business Match and promotion Consultancy for Stock Exchange Listing. Featured menu services will provide opportunities for government officials, CEOs, senior management of stock exchanges, and experts for commercial communication, talks, and negotiations.
六、未来与展望
第十一届高交会是在全球金融危机蔓延，甲型H1N1流感病毒全球肆虐等不利的客观条件下举办的。面对困难和严峻的形势，此届高交会得到了各级政府部门、海内外企业以及社会各界的大力支持和帮助，最终取得了丰硕的成果。实践证明，第十一届届高交会是一场准备充分、特点突出、成绩显著的盛会。

展望未来，随着世界经济形势的好转和中国经济的持续发展，高交会作为中国高新技术领域规模最大、最富实效、最具影响力的品牌展会，作为连接世界高新技术产业和国内高新技术产业合作的桥梁和纽带，将会发挥越来越重要的窗口和平台作用。中国国际高新技术成果交易会将由“中国科技第一展”向世界一流展会品牌的目标不断前进。

VI. Future and Prospects

Eleventh High-tech Fair was held under the unfavorable conditions of global financial crisis, the global epidemic spread of influenza A H1N1 influenza 
virus, and so on. In face of the difficult and serious situation, CHTF2009 has achieved great support and help from government departments and domestic and foreign enterprises, as well as all walks of life in the society, which finally achieved fruitful results. Practice has proved that the CHTF2009 is an event with enough preparation, prominent character, and outstanding achievements. 

Looking ahead, with improvement in world economic situation and sustained economic growth of China, as the largest, the most influential brands fair in High-tech field of China, and as the bridge and tie of connecting the cooperation of world and domestic high-tech industries, High-tech fair will play an increasingly important role in the window and platform. CHTF will have great strides forward a new milestone of "No.1 Technology Show in China, and make continuous progress toward the goal of becoming a world-class fair brand. 
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